
‘Love Where You Sail’ Campaign 2014-2016

History - Successes – Lessons learnt



Use your head?
Use your head!
Love Where You Sail

u Protecting Bathing and 
Shellfish Waters

u Tackling discharge from 
recreational boats

u Raising awareness of good 
practice

u Recognising wider work to 
improve water quality

u Measuring changes in 
attitudes and practices



Who was involved?

Lead Organisation: Environment Agency

Partners Involved: Royal Yachting Association (RYA), British Marine Federation, Natural England, 
CEFAS, Solent Forum, Isle of Wight Estuaries Project, Chichester Harbour Conservancy, Langstone
Harbour Board, Bembridge Harbour Authority, River Hamble Harbour Authority, Chichester District 
Council.

Locations: The Solent and surrounding harbours and estuaries.  The following harbours and 
estuaries were prioritised due to priority bathing and shellfish water protected areas:

Chichester Harbour, Langstone Harbour, Portsmouth Harbour, Eastern Yar Medina.



Key Work  2014-16: Campaign Resources

u Participating Harbours and Marinas promoting 
good practice in newsletters, harbour guides 
and online;

u Article highlighting wider work to tackle 
water quality issues providing perspective to 
this project;

u Online survey measuring attitudinal and 
behavioural change among boaters



Boat User Survey 2015: Challenges

u 90% of those surveyed were aware of blackwater good 
practice (after year 1 of campaign)

u Majority of boats do not have holding tanks and 
therefore have no alternative but to discharge the 
heads at sea.

u A large number of boats (built prior to 2006) do not have 
space to fit a holding tank.

u A combination of custom, practice and time to locate, 
berth and pump out a tank means that boaters are still 
inclined to discharge at sea but do so when 3 miles 
offshore when possible.

u Limited availability of pump out in Solent and UK 
coastline in general.

u Cost of using pump out facilities – deters boaters.

NB: Recreational Craft Directive that states that all new 
build boats from late 2016 onwards should be fitted with a 
holding tank. 



COWES WEEK: Campaign Event Focus 
Three Years. Annual actions:

• An article on the project in the
Regatta Guide.

• Information in the 900 skippers packs.

• Unfortunately it proved too difficult
to make available a mobile pump out
unit during the event?

• Free facilities at Yarmouth and
Shepherds Wharf were promoted.

• In August 2014 all marinas and
harbours in the Solent area agreed to
offer free pump out for the month.

• A5 poster on pump out locations in
Solent.



Lessons learnt
u Involve stakeholders in design of actions so they are more committed to delivery

u Work with people within the industry such as The Green Blue (RYA and British Marine) 
and Solent Forum, who have readymade links with stakeholders, are well respected and 
trusted by the people we seek to influence

u Target both end user (recreational boaters) and service providers (harbours and 
marinas)

u Ensure sustainable ‘resource’ to maintain campaign output year upon year.

u Balancing campaign messaging with other key environmental issues e.g. Biosecurity

u Beware of message fatigue

u Need for continued survey of boat users to demonstrate increase in awareness and 
behavioural changes. 


